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Each season, thousands of members of the Kamloops 
community find themselves at Western Canada Theatre. Last 
season, we had a record 28,500 attendees at our 5 Sagebrush 
Theatre and 2 Pavilion Theatre shows. With Mary Poppins alone, 
11,000 patrons of all ages and backgrounds started the holiday 
season off with the magic of theatre! And this season’s line up is 
just as exciting and appealing -- with ghosts, zany farce, intrigue, 
country music heros, and Mamma Mia! as the holiday show!

WCT’s pride of place in our Thompson Nicola community 
extends across Canada, where co-productions with other 
theatre companies allow us to showcase Kamloops talent to new 
audiences. And with co-productions, we’re able to put on ever 
more spectacular, innovative and popular shows.

Advertising in WCT’s programs allows you to reach our diverse 
and high-value audiences as you show your support for the arts 
and our community.

Be Part of a Momento
Audiences read show programs when they are in the relaxed 
atmosphere of the theatre. And then, because show programs 
are a momento of a wonderful evening, many take them home 
to read again and share with their household and friends, 
extending the reach of your ad outside the theatre.

Align Your Company with a Cultural Mainstay
For over 40 years, WCT has produced great professional theatre 
for audiences in Kamloops and across Canada. The largest 
professional company in BC’s Interior, WCT produces its own 
unforgettable dramas, comedies and musicals. 

For the 2016-2017 Season, we again have that mix of comedy 
(The Comedy of Errors), drama (Only Drunks and Children Tell 
the Truth), classics (Blithe Spirit), premieres (Made in Italy), and 
the bigger-than-ever holiday musical (Mamma Mia!) that our 
audiences love. Also this season we’ll be showcasing some of 
Kamloops’ amazing talent: a world premiere by WCT Artistic 
Director Daryl Cloran (The Cure For Death By Lightning) and 
Kamloops’ own Anita Wittenberg, Janet Michael, Christopher 
Weddell and Kelsey Gilker in the riotous comedic ghost story 
Blithe Spirit (already receiving rave reviews in Ontario). Plus, we 
have some classic country music in Ring of Fire.

With this season sure to be another hit, partner with us 
as an advertiser to strengthen your visibility and use your 
complimentary tickets to Enjoy the Show!

Thank you for your support,

Catrina Crowe
Marketing and Communications Director

For further information, please contact:
Catrina Crowe

Marketing & Communications Director
Western Canada Theatre

250-372-3216 ext 30
catrina@wctlive.ca

34%

OUR AUDIENCE

46% have an annual household 
income over $80,000

52% camp and/or fish

43% socialize at pubs

69% are female 

47% have a university degree

10% live outside Kamloops

79% regularly dine out

regularly play sports

52% are aged 51 and over

27% are aged 31 to 50

*Based on the Value of Culture Survey conducted in December 2014.

By advertising in our programs, you reach an affluent, engaged 
audience. A typical WCT patron is female, highly educated, and 
an above-average income earner. In addition to enjoying live 
theatre, WCT patrons frequently dine out, attend other cultural 
events, engage in sports and are generally active. Over 25,000 
attend WCT shows each season.



During the 2016/17 Season, Western Canada Theatre will produce seven regular season professional plays, with over 75 performances. 
The five Mainstage productions will play at Sagebrush Theatre, while the first and last plays of the season will play at the Pavilion Theatre.

SEASON & SHOW PROGRAMS
You have several options for how you advertise:

Full Season, 1 ad, colour: The season-long program is printed in full colour. It contains content that is of value and interest throughout the 
season. Perfect if you have the same ad through the season. Ad due July 31, 2016.

Full Season, 7 ads, black & white: For each show, a black and white insert program provides information directly related to the 
show. Perfect if you wish to change the ad at times through the season. 

Individual Shows, black & white: The more shows you advertise in, the greater the discount.

PLAYS, DATES & EXPOSURE

PRODUCTION DATES  PROJECTED 
EXPOSURE AD DUE

World Premiere Comedy! Coming-of-age story of a kid with 
the heart of Rocky Balboa and the moves (and hair) of John 
Travolta.

Sept. 8 to 24
Pavilion Theatre

2,025 Aug. 25

Otherworldly Comedy! Spirited fun as the ghost of Charles’ 
first wife works hard to get rid of his new wife.

Oct. 6 to 15
Sagebrush Theatre 3,450 Sept. 22

Broadway Musical! A mother. A daughter. 3 possible dads. 
Packed with all your ABBA favourites.  The ultimate feel-
good musical loved the world over.

Nov. 24 to Dec. 6 
Sagebrush Theatre 8,370 Nov. 10

Zany Farce! Shakespeare’s funniest comedy! Two sets of 
twins, separated at birth, unknowingly together 25 years later.

Jan. 26 to Feb. 4
Sagebrush Theatre 3,300 Jan. 12

Classic Country! The ultimate tribute to the iconic Johnny 
Cash. Includes all Cash’s classic hits. 

Feb. 23 to Mar. 4
Sagebrush Theatre 3,500 Feb. 9

World Premiere Drama! The fifteenth summer of Beth 
Weeks’ life is full of strange happenings. Based on the 
award-winning novel by Gail Anderson-Dargatz.

Apr. 6 to 15
Sagebrush Theatre 3,150 Mar. 23

Humorous and Heartfelt! A surprisingly funny story of two 
sisters finding a way to each other.

May 4 to 13
Pavilion Theatre 1,135 Apr. 20

24,930

  ADDITIONAL EXPOSURE
Subscriber Benefits Discount Card
You can further entice WCT subscribers into your establishment by offering a discount on products and services. Western Canada Theatre 
will promote these offers throughout the season via wallet-size subscriber cards.

Complimentary Tickets
WCT program advertisers receive Complimentary Tickets to Mainstage plays in the 2016/17 Season, which you may use yourself or share 
with clients.

For further information, please contact Catrina Crowe, Marketing & Communications Director
250-372-3216 ext 530 - catrina@wctlive.ca



	

	
	

AD	REQUIREMENTS		

Please	submit	print-ready	
art	in	a	digital	format:	
	high	resolution	TIFF,		

high	resolution	JPEG	or		
print	quality	PDF.		
E-mail	artwork	to	

catrina@wctlive.ca.	

If	you	require	art	design,		
please	contact	Catrina	at	

250-372-3216	Ext	530		
to	discuss	options.	

	

DEADLINES		
Season	ads	(the	same	ad	

through	the	season)		
are	due	by	July	31,	2016.	

	Individual	production	ads	
are	due	one	month	prior	to	
the	first	performance	date.		

	
Please	email	form	to	

	catrina@wctlive.ca	or		
fax	250-374-7099.	

	
	

For	any	questions,		
please	contact	

Catrina	Crowe,		
Marketing	&	

Communications	Director	
250-372-3216	ext	530	

catrina@wctlive.ca	
	

wctlive.ca	

2016/17	PROGRAM	ADVERTISING	
ORDER	FORM	

	

SEASON	ADVERTISING	RATES	

Page	Size	 Ad	Dimensions	

Per	
Show	
Price	

Season	
Package	
SAVINGS	

Season	
Price		

Number	of	
Complimentary	

Tickets	

Full		 5.5”w	x	8.5”h		
(w/	BLEED)	

$585	 40%	 $2,455	 14	

Half		 4.75”w	x	3.75”h		
or	2.25”w	x	7.75”h	

$295	 20%	 $1,650	 7	

Quarter		 2.25”w	x	3.75”h		
or	4.75”w	x	1.75”h	

$150	 10%	 $945	 4	

Eighth		 2.25”w	x	1.75”h	 $85	 10%	 $535	 2	
	
For	full-season	advertisers,	we	offer	have	two	options:	
	
1.	Full	Season,	1	ad,	colour:	The	season-long	program	is	printed	in	full	colour.	It	contains	content	
that	is	of	value	and	interest	to	our	audiences	throughout	the	season.	Perfect	if	you	have	the	same	
ad	through	the	season.	

2.	Full	Season,	7	ads,	black	&	white:	For	each	show,	a	black	and	white	insert	program	provides	
information	directly	related	to	the	show.	Perfect	if	you	wish	to	change	your	ad	at	times	through	
the	season.	
	
	
Advertiser:		 __________________________________________________________________	 	

Contact:		 ____________________________________________________________________	 	

Address:		 ____________________________________________________________________	 	

City:	___________________________	Postal	Code:		__________________________________	 	

Telephone:	_____________________	Fax	__________________________________________	 	

E-Mail:		______________________________________________________________________	 	

Season	Ad	Size:		_________________	

Please	indicated	season	ad	preferences:	

☐	1	colour	ad	in	the	season	program	

☐	7	b/w	ads	in	the	show	programs	

Season	Ad	Value:		 	 ___________	

GST	(5%):		 	 ___________	

Total:		 	 	 ___________	

	

	

	

	

	
	

__________________________________	 	 _________________	
Authorized	Signature		 	 	 	 	 Date	

	 	
	

The publisher, Western Canada Theatre, is hereby authorized to insert the advertising for the above advertiser 
into the program for the space units indicated, for which we, the advertiser, agree to pay at the rate and 
conditions shared herein. Legal and collection costs, if required, are the responsibility of the debtor. I have read 
and agree to the terms and conditions stated herein. 


